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ABSTRACT 

This study is carried out to assess the adequacy and effectiveness of market 

facilities in some selected urban markets in Bauchi metropolis as a basis for tor 

making recommendation to improve the market condition.  The study area 

comprises of Central Market, Muda Lawan Market and Wunti Market, 

population of  the study consist of stakeholders from the three selected markets 

which are central (2,300), Muda Lawal (14,113) and Wunti market (1,780) with 

a total of 18,193. A sample size of 387 respondents was selected using 

systematic random sampling and purposive sampling techniques. Instruments 

used for data collection includes structured questionnaire, interview, 

observation and review of relevant documents and the data collected were 

analysed and presented using both descriptive and inferential statistics.  The 

srudy found that majority of the respondent were males (87%) and 13% females  

between the ages of 18 – 49(79%) with minimum educational qualification of 

primary school and 72% have been in the market for over 10 years., the  study 

also discovered that all the facilities required for an ideal market development 

base on standard and policy guidelines for markets and slaughter houses by 

Federal ministry of environment were provided in all the markets with the 

exception of firefighting/mitigation measures, health facilities/first aid and 

designated waste collection point. The study concluded by recommending that 

adequate market facilities should be provided and distributed strictly in line 

with the standard and policy guidelines for markets and slaughter houses by 

Federal ministry of environment 
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INTRODUCTION 

A market is one of the many varieties of systems, institutions, procedures, social 

relations and infrastructures where by parties engage in exchange of goods and 

services, it could be place or non-place. The most widely accepted definition in 

literature is the definition by Hodder and Ukwu (1969) which defines market 

“as an authorize public concourse of buyers and sellers of goods and services 

meeting at a place more or less defined at an appointed time”. This definition 

has been accepted in general that only authorized public place and/or non place  

where transaction of goods and services take place in an organized manner at 

particular point in time.  

Different interpretations were made as to what a facility is to an extent, it 

depends on the context in which the facility is being used for. Jack (1994) 

describes facility as “the buildings and services provided for the 

occupants/customers”. From his own description, a facility is referred to as 

buildings and services. Williams and Bernard Williams (1996) defined facilities 

in a business context as the premises and services required to accommodate and 

facilitate business activities. However, the emphasis is also on premises and 

services. The premises in this context include buildings, facilities, infrastructure 

that would facilitate business activities. In addition, human resources involve 

the services people contribute to an organization. Best et al (2003) as in Abigo 

(2016) affirmed that it is the business or primary activity of an organization that 

shapes a facility, and the components that give workplace relevance in a facility 

to include people, infrastructure, facilities, services, the business of the 

organization, the organizational culture, strategy, and systems.  The Oxford 

Dictionary of English by Stevenson (2010) defines a facility as a place, amenity 

or piece of equipment provided for a particular purpose or an establishment set 

up to fulfill a particular function or a particular service. With reference to the 

definition above, a facility is meant to serve a particular purpose. For instance, 

health facility (hospital) established to meet or attend to the need of sick, or an 

educational facility (school) set to achieve the educational need of the people. 

Thus, it is logical to take into cognizance the component that enable the facility 

function and achieve its objective. A facility is made of at least four 
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components. It is thus the management of these components that encompasses 

facilities management and is describe as follows:  

 

 
Figure: 1 Conceptual Frame work of a facility                Source: Abigo, 2016 

The People: this refers to the persons or group of persons that carry out 

individual and related activities in the facility. Pemsel et al (2010) cited in 

(Abigo, 2016) Defined the end users as those who use or occupy the building 

and they only have knowledge and opinion about its performance in relation to 

the user’s objective. The user of a facility is defined by the use to which the 

facility is being put into for instance, the Vischer (2008) categorizes the users 

as the individual user, the team and the organization. The users depend on the 

task or assignment being undertaken at that time. 

The Business: refers to the core or primary activity that defines the operation 

of the organization. This also includes soft users such as organizational culture, 

strategy, and system. 

Building Facility and Infrastructure: These components facilitate the 

functioning of the facility by making it more convenient and enjoyable and 

contribute immensely to user’s satisfaction. Without these components, the 

facility is more or less inadequately formed for the users.  

For instance, users of an office space in Europe will have an unpleasant 

experience without toilet, parking space light (depending on the numbers of 

floor) and heating ventilation and air conditioning (HVAC) (Abigo, 2016). 
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Business Support Services: These are actions or activities provided to support 

the functioning of the facility. They are activities carried out in order to maintain 

the physical structure and support services that operate within the spaces that 

support those services (Musa and Pitt, 2009). Although cost is incurred in the 

provision of services, the provision and management of service in a facility is 

vital as it facilitates the provisions of a pleasant  

On the issue of public facilities provision, studies conducted in kano by Iliya 

and Maryam, (2003), Shwarmwen, 2004 cited in Earnest, 2011 established that 

public facilities such as toilets drainages and refuse dumps were provided by 

State Government. This was done in an attempt to improve the sanitation of the 

environment. In kano for instance the history of public convenience started in 

1950 where local authority started building toilets for public use. The ministry 

of health says that paying to use toilets in Nigeria is an old practice that dates 

back to 1961. Toilet businesses were run by the then Native authority, those 

around markets were not adequate to service all users and their cleanliness 

standard was low, therefore, enterprising individuals obtained permission from 

the state environmental planning and protection agency to run public toilets on 

commercial basis. Where no individual was willing to build, such facilities were 

built by board and handed over to individual to pay the cost gradually 

(individual management). This kano experience has been replicated in states 

like Katsina and Sokoto. Same applies to Jos where Jos Metropolitan 

Development Board provided the toilets and handed over to local governments 

who employ staff to collect the pay-as-you use fee and also do cleaning to 

ensure the environment is kept clean.  

 

 
Figure 2: Conceptual Framework                                                                
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Figure 3 shows the conceptual frame work for this study. Market facilities such 

as parking, loading and off-loading spaces, circulation, fire hydrant, water, 

drainage, toilets, security, heath/first aid and other socio-cultural facilities are 

considered as essential factor for the development of markets, and proper 

management of these facilities enhance performance of the market (Balogun, 

2012). It is assumed that effective management through the use of appropriate 

strategy will improve the performance of these facilities and aid the 

development of the markets. It will also reduce or eliminate some of the 

challenges faced in management of the market facilities provided. As can be 

seen Market facilities (IV1) and challenges faced in management of market 

facilities (IV2) are considered as Independent Variable (IV) while the strategies 

for management of market facilities is Dependent Variable (DV). The study 

determined the relationship between IV1 and DV. environment and guarantee 

user’s satisfaction.  

Market is one of the important urban facilities that needs to have proper 

facilities management in place to maintain it due to the role it plays in the 

development of any town. 

 For any organization to function effectively, the appropriate management of its 

core business both physical and support services are essential (Abigo, 2016). 

This invariably leads to improving the performance of the facility and user’s 

satisfaction. This was further buttressed by Nutt (2004) who affirms that the 

provision and management of the right infrastructure and services improves the 

performance and well-being of individual and their respective organization. 

Furthermore, facility management manages changes that are taking place in the 

relationship between organization, their employee and their facilities.  

 

METHODOLOGY 

Bauchi State was previously a part of the North-eastern State whose 

headquarters was located in Maiduguri. The establishment of the new state and 

the designation of Bauchi town as the new State capital have led to rapid growth 

since 1976. While historically a traditional centre in the north, going back to the 

nineteenth century,  Markets in Bauchi town include central market, wunti 

market, railway (sabuwar kasuwa), yelwa market, muda lawal market, cattle 

markets at different locations and other periodic/mini markets within the town. 
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However, for the purpose of this study three markets were selected these are 

Central, Muda lawal and Wunti markets respectively. 

 

 
Figure 3: Spatial Distribution of Markets in Bauchi Metropolis 

 

The Central Market Bauchi is located along Ran road in Bauchi metropolis. Its 

location lies at the North-west section of Bauchi metropolis at an altitude of 

491metres above sea level. The coordinates are Latitude 10.320 N and 

Longitude 9.830E. Bauchi central market was established over hundred years 

ago by the then Emir of Bauchi Mallam Usman Ibrahim. At that time traders 

spread their good in open space while others used thatched shades (Rumfa) until 

1969 when these temporary shades were replaced with permanent stalls built by 

the then North Eastern Government. In 1981 the market was gutted by fire and 

traders were resettled at Muda Lawal, Wunti, and Railway markets respectively.  

Legend

Code
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Markets Extension

Informal Markets

0 0.8 1.60.4 Kilometers
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Figure  4 Digitized map of central Market   

 

Muda lawal market ; the market is located in Bauchi town at the north western 

part of Bauchi with coordinate of 100 19’ 43.6” N and 90 50’ 33.7” E. Muda 

Lawal market cover a total area of 22.1 hectare with a population of 14,113 

traders (field survey 2018). It is made of both permanent and temporary 

structures and road circulation within the market. Muda Lawal market was one 

of the campaign promises made in 1978 by the then Gubernatorial aspirant (Alh 

Tatari Ali) to boost economic activities in the state by establishing urban 

markets in Gombe, Azare, Misau and Bauchi. According to the proposal 2,500 

stalls were supposed to be constructed. Only first phase one of project was 

completed which has 500 shops. Muda Lawal market is managed by Bauchi 

local Government Authority while the urban market section (kasuwan waya) is 

managed by Bauchi state Urban Development Board. Some of the facilities 

available in the market include boreholes, wells, toilets, electricity, drainage.to 

mention but a few.  
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Fiigure 5  Digitized Map of Muda Lawal Market   

 

Wunti market; the market is located within the central business district of 

Bauchi town; the market was established over forty-five years ago before the 

creation of the state. It started as an open space where mostly women receive or 

exchange goods with villagers from neighbouring villages at the frontage of the 

present-day stadium near the city gate known as Kofar wunti. The market was 

later moved to the opposite side in the late 70s by Bauchi local government, 

after the fire incident of central market in early 80s some of the traders were 

relocated to Wunti market, shops where built and space allocated for them. 

Today the market covers a total land area of 6.84 hectares and part of it being 

transformed to modern markets owned by individuals as well as corporate 

organization and the older part of the market is managed by the local 

government. Wunti market has a total population of 1780 traders (Bauchi local 

government 2018). It is the only neighborhood market managed by three 

different bodies. Some of the facilities available in the market include toilets, 

electricity, borehole, wells, to mention but a few. 



 

SSAAR (JECM); Journal of                     December, 2021 

Environmental Design and Construction Management  

 

111 | P a g e  

 

Editions 

 
Figure 6 Digitized Map of Wunti Market 

 

The population of the study consist of stakeholders from the three selected 

markets which are central (2,300), Muda Lawal (14,113) and Wunti market 

(1,780) with a total of 18,193. The sample frame for this study consist of Shop 

owner/Traders, Executives of the Traders Association, and Market 

Management of the selected Bauchi urban markets.(Market management 

office,2019). 

The sample size for this study consists of 387 respondents from a population 

size of 18193. The sample size was determined using the formula provided by 

Yamane (1967): 

                     n  =
𝑁

1+𝑁(𝑒)
2  

where 

 n is the sample size, and 

N is the population size and e is the level of precision  

 

Table 1: Sample Size distribution                                                    

Market  Population  Sample Size  Percentage  

Central market  2,300  49 12.6  

Muda Lawal market  14,113  300  77.6  

Wunti market  1,780  38 9.8  

Total  18,193  387  100  
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Systematic sampling was adopted because of the homogeneity of the population 

and they are the traders/shop owners. The sampling starts by selecting an 

element first at random and then every Kth element in the frame is selected. 

Where K, is the sampling interval.  

The formula was suggested by Cochran (1963) as follows:  

𝐾 = 𝑁
𝑛⁄  

Where 

 n is the sample size and  

N is the population size.   

 

According to the formula, the sample interval in this case is K=18,193/387 =47 

In the case of purposive sampling the participants are purposely selected to find 

information rich cases that produce the required data.  In this case they are the 

Managers of the selected markets and the Executives of the Traders Association 

in the selected markets. Data required was from primary and secondary sources. 

The primary data were obtained through structured and unstructured questions. 

The structured was used to collect information   from traders, unstructured 

questions were for the key staff of the various Market Management and 

Executives of Trader’s Association in the selected Markets.  The secondary data 

was collected from multiple sources such as published and unpublished 

materials in books, journals, encyclopedia, magazines, research works, 

conference or seminar and relevant publications. Others were review of 

government’s official documents and web pages from the internet. The 

quantitative data was subjected to descriptive.   

In this study, quantitative data was collected by the use of structured 

questionnaire, which was adopted in obtaining information from sample 

population 387 traders and unstructured for key Management staff and 

Executives of Traders Association. The questionnaire was designed in order to 

determine challenges and give an assessment on effectiveness of management 

strategies in markets of Bauchi, and services provided by the market 

management and traders association. The questionnaire was administered to 

achieve objective four.  The data collected was analysed using both descriptive 

and inferential statistics. Data presentation and was done using frequency 

distributions tables, percentages, charts, maps and pictures. Frequency 
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distribution table is used for socio economic or demographic information of 

respondents, most of which were either nominal or ordinal. 

 

Results and Discussion 

A total of 387 questionnaires were administered to traders and 14 to Executives 

of Traders Associations and Managers of the selected markets. 346 were 

retrieved representing 89.3% of total number distributed, 89.3% administered 

is statistically high and justifies its use in the analysis. The retrieved 

questionnaire forms the basis of the analysis. 

 

Table 2 Questionnaire distribution                             

 

The survey result shows that 87% of respondent are males and 13% are females. 

This may be due to religious and socio-cultural background of the inhabitant of 

Bauchi where purdah system is practiced. This in contrast with what is 

obtainable in southern parts of the country  

It shows that 21% of the respondents are between the ages of 18-25 years, 24% 

fall between 26-39 years, while 34% fall between the ages of 40-49 years and 

form the majority. 21%are over 50 years of age. This implies that majority of 

the respondent are youths below the age 50 years and active. It is indicated that 

the profile of the respondents has some formal education, where 21% attain 

primary education, 28% secondary education 17% tertiary level, 25%Quranic 

education only 9% has no formal education but acquire some skill. This implies 

that respondents can easily be sensitised on the importance of these facilities, 

its usage, proper management and need for conducive trading environment. 

Their response will contribute to the quality, reliability and validity of the 

conclusion to be drawn from the findings. 

It is also revealed that 14% of the traders have been operating in the market for 

less than five   years, again 14% have been operating between 6-10 years, 27% 

S/n Names  Population Questionnaire % Retrieved  % 

1.  Central market  2,300 49 12.7 49 12.6 

2.  Muda Lawal  14,113 300 77.5 259 66.9 

3.  Wunti Market  1,780 38 9.8 38 9.8 

 Total  18,193 387 100 346 89.3 
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between 11-14 years and 46% have been in the market for over 15years. This 

implies that 73% of the respondents have been there for over 10years, have the 

experience and knowledge to give a clear picture of the nature of operations 

within these markets in terms of facilities provision its management and the 

ability to give the required information.  70% of the traders acquire their 

shops/space through formal authorization. The formal authorization acquisition 

distributions are: 53% direct from the management,11% through the 

association, 3%through BOT, and 3% through agents (legal). While 30% of the 

traders acquired their space/shop through informal acquisition.  Their 

distributions are:  12% through 3rd party, 10% illegal allocation by market 

management officials, 8% through trader’s association. This affects land use 

arrangement leading to conversion of uses and congestion, corruption resulting 

to inability of management to enforcement of its policies/laws. 

 

Facilities in Bauchi Town Markets 

In order to identify the facilities available in the three markets a field 

observation through checklist was used. All the facilities were provided with 

the exception of firefighting facilities, health/first aid facility, and designated 

waste disposal facilities. Furthermore, some of these facilities were either 

wrongly sited or their spaces taking over by other activities, misused or 

abandoned.  

 

Table 3 Facilities in Bauchi Markets 

No  Facilities available Central Muda Lawal Wunti 

1 Loading and offloading space ✓  ✓  ✓  

2 Drainage ✓  ✓  ✓  

3 Toilet facilities ✓  ✓  ✓  

4 Electricity ✓  ✓  ✓  

5 Water Supply ✓  ✓  ✓  

6 Parking Space ✓  ✓  ✓  

7 Firefighting/mitigation measures - - - 

8 Waste disposal Facilities - - - 

9 Circulation within   the markets ✓  ✓  ✓  

10 Trading Space/Shops ✓  ✓  ✓  

11 Security facilities ✓  ✓  ✓  

12 Perimeter fence/gate ✓  ✓  ✓  

13 Health Care facility         -         -         - 
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Assessment of the Market Facilities 

From the survey, it is discovered that most of the market facilities identified  

have one problem or the other, ranging from inadequacy, poor distribution, 

malfunctioning, mismanagement, which in turn affect the general performance 

of the markets Accessibility to a reliable source of potable water is essential for 

the effective performance of many market activities 

 

Table 4 Required Facilities for the development of market  

 

The result in the above table reveals that 115 out of 346, that is 33% of traders 

in the three markets use borehole water, with 66 in Muda Lawal, 22 in Central 

27 in Wunti market. 6%  traders used pipe born water  13 in Wunti and 6 in 

central market, 133 out of 346, 38% use well water with majority in Muda 

Lawal 120 and 10 in central 3 in Wunti also 79 out of 346, 23% use other 

sources with majority 73 in Muda Lawal 4 in Central and 2 in Wunti market 

respectively. This implies that the major sources of water supply in the three 

markets are borehole and well, Muda Lawal has the highest no of people relying 

on well as their major source in the market, Central and Wunti rely on bore 

holes as a major water source. 

Drainage channels need not only to be provided but protected for healthy 

sanitary condition and general cleanliness of the markets 

 

Table 5 Drainage in the Markets                                

Market Open drain  Covered drain      

Wunti market  ✓   ✓     

Central market  ✓   ✓     

Muda Lawal market ✓   ✓     

Source of Water 

Supply  

bore hole % Pipe born 

water 

% Well % Others % 

Wunti market 27 20 6 32 3 2 2 2 

Central market  22 24 13 68 10 - 4 5 

Muda Lawal 66 56 - - 120 98 73 93 

Total  115(33) 100 19(6) 100 133(38) 100 79(23) 100 
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The result of the survey reveals that two types of drainage are available in all 

the three markets both open and covered drainage.  However, the drainage in 

Muda Lawal does not cover the entire market and the available ones are 

blocked. In Wunti market it was observed that there is no drainage in the older 

part of the market, and presence of covered and open drainage in the privately 

owned section of the market. Absence of proper drainage causes flooding 

especially during raining season and can constitute health hazard and 

environmental degeneration.  Public conveniences are basic facilities in all 

public activity areas such as markets. Their adequacy, location and maintenance 

are essential for the optimum function of the markets. 

 

Table 6 Types of Public Toilets in ihe Markets              

Toilet/Convenience Water-system     Pit latrine   Bathroom  

Wunti market ✓    ✓   ✓  

Central market  ✓    ✓   ✓  

Muda Lawal market -   ✓   ✓  

 

The table above reveals the type of toilet facilities used in the three markets as 

observed during field observation; both water system, pit latrine toilets and 

bathrooms are used. Hence toilets being an essential facility need to be properly 

managed in order to safe guard the health of the traders and protect the entire 

market environment. This is in line with standard guiding the development of 

market and pleasant market environment. Obateru, (1984) Zassada, (2009) and 

Balogun, (2011).  Proper and adequate waste disposal in every market 

contribute to the aesthetic and sanitary quality of the environment 

 

Table  7   Types of Waste Management Facilities        

Market  Burning   Designated 

Dump sites 

Dust 

bin/Drum 

Refuse 

Van 

Road 

Side/drain 

Total 

Wunti 4 7 9 9 9 38 

Central 

market 

- 38 11 - - 49 

Muda 

Lawal 

108 41 53 - 57 259 

 Total  112 86 73 9 75 346 
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The result of the survey reveals that 112 out of 346 representing 32% 0f the 

respondent in the three markets used burning as method of waste disposal with 

majority, 108 in Muda Lawal market and 4 in Wunti. 86 out of 346 representing 

22% used designated dump sites with 41 in Muda Lawal, 38 in central market 

and Wunti 7. 73 representing 21% of the respondent use dust bin / drum 53 in 

Muda Lawal 11 in central and 9 in Wunti, only 3% of the respondent dump their 

refuse in refuse van directly. A total of 66 representing 22% respondent dump 

their refuse by road side/ drainage out of which 57 are in Muda Lawal non in 

Central and 9 in Wunti markets respectively. The implication is the problem of 

indiscriminate dumping of refuse there by creating environmental nuisance.  

 

Challenges Faced in the Management of Facilities of Markets in Bauchi 

In order to identify the challenges faced in the management of facilities in the 

markets of Bauchi. Likert scale of 1-5 was used in order to measure the level of 

agreement and disagreement of the respondent as well as their satisfaction on 

the condition, usage and management of the facilities. 

Toilet/ convenience: - the table revealed that 71% of the respondents agree that 

adequate toilet facilities are provided, 18% disagree with the statement, 70% 

agree that toilets are always clean 16% disagree, 38% agree that detergent/ 

disinfectant are used 22% disagree with the statement while 39% undecided.                 

Water supply: - 64% of the respondent agree that there is adequate water 

supply of water in the market and 28% disagree, 39% of the respondent agree 

that all boreholes are functional 40% disagree and 21% undecided, 19% agree 

that pipe borne water runs 24hours every day and 68% disagree, 82% agree that 

repairs and maintenance of boreholes is by the trader ‘s Association and 18 % 

undecided. This could be attributed to the money generated by the Association 

from car washing business 

 

   
Plate 1: Sources of water in Central market  

Source: Field Survey (2019) 
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Drainage system: - 21% of the respondent agree that adequate drainage is 

constructed 62 % disagree with the statement, 64% agree that drainage system 

is blocked and 21% disagree, 78% agree that there no drainage system in the 

market 18% disagree. 

Method Waste disposal: - 28% of the respondent dispose their refuse in waste 

bin/ drum   72% engage boys and pay them to dispose it, 67% agree that there 

is no designated waste collection point 25% disagree with the statement. 85% 

agree that waste is dump indiscriminately 15% disagree. 

 

   
Plate 3: Indiscriminate Waste Disposal Points In Wunti Market              

Source: Field Survey (2019) 

               

General cleanliness: - ,68% agree that waste is only cleared or evacuated after 

sanitation 23% disagree, 78% agree with the statement that general sanitation is 

carried out monthly or when the need arise and supervised, 18% disagree with 

the statement. 

Electricity supply/connection: - the result reveals that 72% of the respondent 

agree that connection is done by the management 20% disagree, 55% agree that 

transformers are provided by government 45% disagree, 35% agree connections 

are done illegally 55% disagree with the statement and 10% undecided.  

Maintenance and repairs: - the result revealed that 72% of the respondent 

agrees that there is delay in carrying out maintenance and repairs by 

management 28% disagree, 73% agree that there’s always a delay in responding 

to emergencies 17% disagree, 13% agree that management engage in preventive 

maintenance while 70% disagree. 
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Shop /space allocation:- the result shows that 49% agree that shops were 

constructed by the management while 51% disagree, 26% agree  that only space 

was allocated to traders with design specification, 68% disagree with the 

statement.34% agree that  traders adhere to design specifications0, while 16% 

undecided  and 41% disagree, 51% of the respondent agree that spaces were 

allocated haphazardly, 48% agree that temporary space are allocated without 

formal approval 33% disagree. 

Security:- From field observation conducted central and the privately owned 

sections of  markets are properly fenced with gates and emergency exits. The 

response from  questionnaire revealed, 21% agree that markets have a fixed 

opening and closing time the respondent are mostly from central and privately 

owned sections, while 65% disagree with the statement, 38% agree that 

adequate security light are provided and 52% disagree with the statement, 86% 

that security is provided by the traders association 10% disagree, 38% agree that 

adequate security is  jointly provided and 52% disagree with the statement. 28% 

agree that cases of theft are reported always, 72% disagree.  

Parking space/ circulation: - the result show that 28% of the respondent agree 

that adequate parking space was provided 66% disagree. From observation 

made circulation space were provided in all the markets, however the space has 

converted to other uses, 66% agree that there is poor accessibility into and out 

of the market. 

 

Summary of findings 

In order to assess the effective management strategy of facilities in the three 

selected markets of Bauchi, the study identified the facilities available in the 

markets, the strategy used in the management of the facilities in these markets, 

the challenges faced in the management of these facilities and determine the 

effectiveness of the management strategy.  

In the first phase of the researcher’s findings, the data obtained revealed the 

background information of the study area (selected markets) with respects to 

ownership and type and also demographic profile of the respondents.  The data 

discovered that majority of the respondent were males (87%) and 13% females 

which is in contrast with the situation in Ibadan and Akure where the majority 

were females (Balogun, 2012) this was attributed to socio cultural and religious 

background of the inhabitant of Bauchi.  
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The majority of the respondent fall between the ages of 18 – 49(79%) with 

minimum educational qualification of primary school and 72% have been in the 

market for over 10 years this implies the respondent’s ability to give the 

required information that could be use to make judgement. 

It also revealed the ownership title (management) and hierarchies of the three 

selected markets, where Muda lawal is owned and managed by State 

development board and Bauchi local government, central market is owned and 

managed by Bauchi local government, wunti owned and manage by Bauchi 

local government, private individual as well as corporate organisation.   

In an attempt to identify the facilities available in all the three markets, the study 

discovered that all the facilities required for an ideal market development base 

on standard and policy guidelines for markets and slaughter houses by Federal 

ministry of environment were provided with the exception of 

firefighting/mitigation measures, health facilities/first aid and designated waste 

collection point. 

In Muda Lawal Market most of the facilities provided were not adequately 

provided or wrongly situated in terms of even distribution, for instance 

boreholes were not reticulated and the respondent assumption was that once a 

facility is not close to their shop or place of trading the response is always not 

available or inadequate. However, from observation and by standards some of 

the facilities were adequate, wells were distributed within the markets, some of 

the wells are dry or abandoned and these posed more pressure on the available 

standing pipes from the boreholes.  

Drainage system was only constructed along the major road, does not cover the 

entire market. The available drainage type was open drain which have been 

blocked as a result of indiscriminate dumping of refuse due to absence of waste 

collection point and the major waste disposal method is open dumping which is 

unhygienic.   

 On Security, there is no police or security outpost but instead they have local 

vigilante. Parking spaces were not provided as such any available space is seen 

or used as parking area. However, loading/offloading spaces provided have 

been converted to shops or trading spaces allocated informally either by 

management staff or Association. The entire market environment is also filthy 

due to the believe by some of the traders that the Management should be 

responsible for general cleanliness of the market. 
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In Central market the study discovered that circulation/parking spaces provided 

were taking over by trading activities as attachments which is one of major 

challenge in the market. Movement within the market is not easy especially at 

peak hours or festivity periods this usually affects security and encourage pick 

pocket during these periods.  

 Traders with vehicles(cars) were forced to change their mode of transport to 

their trading places due limited parking spaces, hence use other means.  

On water supply the market has two boreholes one at the frontage of the market 

and a well, and another borehole at the parking space provided. However, the 

one at the frontage is faulty cannot pump water to the tanks. The hand pumps 

are functional and the wells are the ones currently used. The traders pay carriers 

to convey the water into the market to fill their containers.  Toilet facilities were 

not included in the initial plan of the central market that was the main reason 

why it was constructed outside the market premises. Spaces for offloading and 

loading has been Converted to shops/attachments which causes congestion.  

traders offload their goods at the frontage of Abubakar Tafawa Balewa Tomb 

or by the road side and increase cost of conveyance of goods by carriers to the 

market this sometimes affect prices of commodities while those off-loading by 

the road side causes traffic congestion. 

In Wunti market, the study discovered there is absence of drainage at the Wunti 

old section, while a close drainage was provided in the modern section of the 

market. There was no designated waste collection point, Traders at wunti old 

section pay boys to convey their refuse to Gymnasium side which sometimes 

encourage indiscriminate dumping of the refuse on their way due to distance. 

However, in the modern sections (privately owned) drums were provided at 

strategic points and refuse evacuated every morning. parking spaces are 

provided within the complex. Water supply is not a problem in wunti market as 

boreholes were the main source of supply the boreholes were connected to 

standing pipes. Wunti old section of the market is porous, th perimeter 

fence/gate is only available at the modern sections. The initial parking space for 

wunti old section was converted to shops and open space for trading. Market 

management office was also converted to shops.  

The research discovered that the managements of these markets do not have a 

specific strategy for the management of the facilities provided. It is the Traders 

association that is saddled with responsibility of management of facilities in the 
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three markets through their dues. Although maintenance fee is paid together 

with rent by the users (traders/shop owners) this include both cleaning, security 

and other management services which the management fail to provide. This 

might be one of the reasons why the traders and the executives of the trader’s 

association had to come in to salvage the situation.   

 

Conclusion and Recommendations 

Market plays an important role in the socio-economic development of cities and 

town with regards to job creation and meeting the needs of human survival. 

Each market is unique but they all require basic infrastructure for their 

operation, and basic communication links to local authorities and working 

social paces.  The study assesses the availability and effectiveness of market 

facilities in selected markets of Bauchi (Muda Lawal, Wunti and Central 

Markets). It was intended to find out the status of facilities provision with 

reference to standards for the provision of facilities utilities and services for the 

development of markets. The strategies used in the management of the facilities 

and effectiveness of the strategy. It also tries to find out the challenges faced in 

the management of these facilities.  The study established that there was no 

available document/policy with regard to facility provision, hence not all the 

facilities required were provided and some of the available ones are inadequate 

while others are not functional, misused or even absent.  On the issue of 

management, the study has shown that lack of awareness on the importance of 

facilities as factor for enhancing the performance and development of market is 

responsible for the poor management practice 

Space for Parking/ offloading and loading should be adequately provided by the 

management of all the three markets. Where parking is provided market 

management should ensure that all vehicle owners use the space provided. This 

will eliminate the habit of on street parking and obstruction of traffic in all the 

markets. Bearable charges should be levied on users of the parking facility for 

sustainability and security maintenance. Also, management committee be set up 

ensure compliance. Access Road, Drainage and Circulation: Access roads 

should be upgraded and drainage constructed while circulation space should be 

reclaimed by relocation those traders displaying their goods on circulation space 

and access road. This will go a long way in solving the problem of 

inaccessibility into and out of the markets and the drainage when constructed 
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will solve the flooding problem experience and environmental nuisance created 

especially during raining season. Furthermore, drainage should be a close drain 

type as opposed to open drain this will also solve the problem of indiscriminate 

dumping of refuse in drainages that causes blockage and eventual flooding.  

Toilet/Convenience and general sanitation of the market environment: the 

management should improvement in sanitation facilities in markets such as 

adequate provision of toilets facilities and bathrooms, health/first aid, 

firefighting security, refuse disposal facility and other key requirement 

necessary for achieving the desired status of market, where government cannot 

provide enough individuals should be encourage to build the facilities. For the 

management of the facilities, the market management should continue the out-

tasking management strategy for the toilet facilities. This is based on the 

outcome of the research that shows effectiveness of out-tasking management on 

toilet facilities. On the issue of general sanitation or cleaning of the entire 

market environment outsourcing could be the best option or the management of 

these markets should take a step to promote communal participation in the 

sanitation services as it is their responsibility. This could be achieved by 

forming enforcement committee and maintenance fee should be levied on 

traders through their Association in collaboration with management to pay for 

the services rendered and will improve operational efficiency. Individual traders 

should clean their shops and a time should be fixed for refuse disposal in the 

morning and penalty for violators. This will not only ensure cleanliness but 

create safe and convenient trading environment for all.  Fire Fighting 

Equipment and Mitigation Measures: Fire hydrant should be provided in case 

of emergency in all the markets and compatible arrangement of uses be 

maintained in order to avoid fire disaster.  On the issue of water supply 

additional bore holes should be dug in Muda Lawal market as the only market 

among the three markets with water supply problem and be connected with 

standing pipes at the strategic location where it can be accessed at the shortest 

distance. 

Security: Security outpost be provided, fixed opening and closing time, 

streetlights be provided especially in Muda lawal and wunti old section.  On the 

issue of refuse disposal Management should make proper arrangement by 

providing refuse collection points where refuse could be disposed after cleaning 

and final evacuation every morning. This can be achieved by liaising with 
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Bauchi state environmental protection agency (BASEPA).   Health/first Aid 

facility should be considered necessary and be provided in case of emergency 

or hazard related to health of traders and other users in the market.  

Enforcement/monitoring committees should be formed by Market Management 

in collaboration Executive of the Association that will mandate every trader in 

the market to carryout general sanitation at the end of every month and 

penalty/fines should be impose on There is need for markets to evolve ways by 

which those who generate waste are motivated to take responsibility for the 

disposal of such waste either directly or through commercial waste collector. 

On the issue of management strategy to be adopted for the facilities in the three 

markets, out tasking is the best strategy for toilet facilities because of the level 

of effectiveness it shows and outsource management strategy for all other 

facilities due to shortage of staff and lack of funds this will enable traders 

concentrate on their businesses and management do the needful in terms of 

development. However, utilities like water and electricity in-house management 

strategy should be adopted, this is because these are facilities that need urgent 

attention always this will go along way in enhancement of the performance of 

the three markets.   
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