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Adj R2 0.7452 0.7365 

F Stat 97.27 28.49 

F – Sig 0.0000 0.0000 

Source: Author’s Computation 2020 using Stata 

  

Based on the R-squared values in tables (4.5) and (4.6) above, which represent 

the explanatory power of the models’ fitness, it can be seen that the highest R-

square is 93% in equation (4), which means that 93% of the variation in the 

dependent variable is explained by independent variables in the model. In more 

details, comparing the (R2) values in the four equations indicate that the fitness 

of the model is improved in the fourth equation (the full model after including 

the interaction variables) compared to the equations (1), (2) and (3). Equations 

(1) and (2) give R squared of approximately 75% and 76% respectively; but the 

value slightly improved to 81% in equation (3) after including the control 

variables of size and leverage in the regression model. It can be concluded that 

adding the interaction variables has increased the explanatory power of the 

model. Looking at the individual variable, the coefficients of EARPS is positive 

and statistically significant at 1% in equations (1), (2) and (3). Book value per 

share has negative coefficients which are not statistically significant in all 

equation 1, 2 and 3, but the results change to negative coefficients in equations 

(4). This was as a result of inclusion of the interaction variables in the equation. 

Furthermore, the fourth equation is used for further diagnostic tests in order to 

correct for the autocorrelation and heteroscedasticity problems. The results is 

shown in table 4.7 

 

Table 4.6:Regression result of the effect of board size on Shares valuation 

(Dependent Variable) 

Variables  Equation 3 Equation 4 

Coefficient  T – 

Value 

Sig. Coefficient  T – 

Value 

Sig. 

EARPS .0815254    5.72    0.000 -1.041762    -0.16    0.871     

BKVPS -.0036319    -1.40    0.167 1.122826    0.62    0.537     

BSIZE 5.379727     1.99    0.052 2.251437    0.97    0.338     

BOIND -199.7646    -2.38    0.021 -120.8966    -1.85    0.072     

SIZE 24.54238    3.34    0.002 3.239666    0.50    0.618     

LEV 10.08883    1.69    0.097 -21.55371    -1.69    0.099     

EARPS*BSIZE    -.0304659    -2.41    0.021     

EARPS*BOIND    -.0894421    -1.02    0.314     
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BKVPS*BSIZE    -.0094312    -1.71    0.095      

BKVPS*BOIND    -.1954475    -1.44    0.158      

EARPS*SIZE    -.0608715    -2.14    0.038     

EARPS*LEV    .0670109    1.38    0.175     

BKVPS*SIZE    .0392559     6.48    0.000      

BKVPS*LEV    .023166     2.06    0.046      

Constant  -175.0929     -2.38    0.021 -281.5577    -0.88    0.382     

R2 0.8085 0.9328 

Adj R2 0.7784 0.8984 

F Stat 26.91 27.08 

F – Sig 0.0000 0.0000 

Source: Stata Output, 2020 

 

Table 4.7:Regression result of the effect of board size on Shares valuation after 

heteroscedasticity and autocorrelation correction (Dependent Variable) 

Variables  Equation 4 

Coefficient  Z – Value Sig. 

EARPS -1.041762    -0.46    0.643     

BKVPS 1.122826    1.63    0.104     

BSIZE 2.251437    1.29    0.198     

BOIND -120.8966    -1.77    0.077     

SIZE 3.239666    0.57    0.571     

LEV -21.55371    -3.11    0.002     

EARPS*BSIZE -.0304659    -2.25    0.025     

EARPS*BOIND -.0894421     -0.69    0.491     

BKVPS*BSIZE -.0094312    -1.73    0.083     

BKVPS*BOIND -.1954475    -1.43    0.152     

EARPS*SIZE -.0608715 -2.14 0.032 

EARPS*LEV .0670109 2.24 0.025 

BKVPS*SIZE .0392559    4.40    0.000       

BKVPS*LEV .023166    2.18    0.029        

Constant  -281.5577    -2.27    0.023     

R2 0.9328 

Wald chi2      4302.11 

Prob Wald chi2       0.0000 

Source: Stata Output, 2020 
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The table (4.4.3) shows the result of the fourth equation after correcting for 

heteroscedasticity and autocorrelation. This result is used to test the two 

hypotheses of the study. Regarding the effect of board size on Shares valuation 

of listed Industrial Goods firms in Nigeria, the findings reveal that 

EARPS*BSIZE has a coefficient of -0.03 which is statistically significant at 5% 

(P = 0.011) while BKVPS*BSIZE has a coefficient of -0.01 which is only 

significant at 10%. The combined effects of these interaction variables indicate 

that the board size is an important factor to affect the Shares valuation especially 

on the value of earnings per share. This implies that the higher the board size 

the lower the value relevant of earning and book value with 0.03 and 0.01 

respectively. This result is consistent with the well known point of view in 

corporate governance related literature that the smaller board of directors are 

more effective mechanism to monitor, because of higher degree of membership 

coordination they have, less communication difficulties they face and lower 

information costs they borne. Furthermore, the study does not support the 

results of Hussain and Hanefah (2012) who found that board size is not an 

important factor to affect the Shares valuation, because of their negative non-

significant relationship. The findings also contradict the results of Alkdai and 

Hanefah (2012) indicating that board size is not an important factor to affect the 

Shares valuation because of their negative and non significant relationship. But 

the finding is in line with the study of Musa and Masoyi (2018) which found 

that board size has significant effect on Shares valuation. Therefore, the results 

in table 4.4.3 show evidence to reject the null hypothesis one which states that 

board size has no significant effect on Shares valuation of listed Industrial 

Goods firms in Nigeria.  

Hypothesis two states that board independence has no significant effect on 

Shares valuation of listed Industrial Goods firms in Nigeria. The results in table 

4.7 shows that the coefficients of Earps*Boind and Bkvps*Boind are - 0.09 and 

- 0.19 respectively both of which are not significant at all. This implies that 

board of directors’ independence has no significant impact on Shares valuation 

and hence, we fail to reject null hypothesis two of the study which states that 

board independence has no significant effect on Shares valuation of listed 

Industrial Goods firms in Nigeria. This finding is in line with the study Alkdai 

and Hanefah (2012) which revealed that there was a positive and insignificant 

relationship between board independence and Shares valuation. But on the 

other hand, the finding contradicts that of Holtz and Neto (2010) which found 

that the characteristics of board independence positively influences the shares 

valuation reported, especially regarding the values of equity.  
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CONCLUSION AND RECOMMENDATIONS 

The study looks at the effects of board’s characteristics on Shares valuation with 

particular reference to listed firms in the Industrial goods sector of Nigerian 

economy. Based on the data collected, analyzed and interpreted, the study 

concludes that board play vital roles on the Shares valuation. On the other hand, 

the numbers of independent directors that constitute the board members do not 

have any effect on Shares valuation of listed Industrial Goods firms in Nigeria. 

In view of these, the study recommends thus: 

i. The management of industrial goods firms in Nigeria should adhere 

strictly to the provisions of corporate governance codes in 

constituting board of directors with sufficient members relative to 

the firm’s size. This will go a long way in improving the value of 

earnings and book value of equity. 

ii. On the issue of board independence, it is recommended that 

management should incorporate sufficient independent directors to 

facilitate transparency.  

iii. The Financial reporting council of Nigeria (FRCN) should be 

reviewing the CGC on yearly basis and the level of compliance by 

listed firms should be published as a report and uploaded on the 

council’s website.  
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Abstract 

This study tests the media-morphosis theory under conditions of online public 

sphere.  Individuals’ opinion expression about public affairs has entered a new 

phase with the growth of new avenues for social interaction among fellow 

citizens such as Facebook. This study focuses on the ways that overt hate speech 

practices circulated on Facebook despite its official policy that prohibits hate 

speech. Findings revealed that hate speech practices are not only explained by 

users’ motivations and actions, but are also formed by a network of ties between 

the platform’s policy, its technological affordances, and the communicative 

acts of its users. Using content and network analyses of data extracted from 

official Facebook pages of two extreme political parties (“I stand with PDP” 

Facebook page and “APC Circulation III” Facebook page) in Nigeria between 

months of July to September 2019. It was found that the Nigerian extreme 

political parties primarily implicate discrimination, which is then taken up by 

their followers who use overt hate speech in the comment space. It further 

recommends that a law should be enacted to help censor online hate speech 

most especially on social media (Facebook) platforms.  

 

Introduction 

The Marshal McLuhan’s prophesy of the world becoming a global village is 

now a reality; this automatically makes McLuhan the greatest media prophet in 

the 21st century. Indeed it is unarguable that the advancement in technology has 

successfully created a virtual online community thereby making the world a 

global village where people from different creed, social and economic 

background interact online.  

The beginning of the 21st century sets an offshoot to an entirely new era that 

succumb the world to unprecedented and rapid evolution. This phenomenon is 

widely attributed to the birth of the internet which plagued the world with 
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present cyber-technologies                (Bajar, 2017, p1). It is crystal clear that 

there are enormous advantages associated with the new online community most 

especially the social media platforms where people interact and share ideas on 

different subject matters. In fact, over the years, the social media platform has 

proven to be a veritable tool for consolidating democracy and fighting different 

social vices such as drug abuse, rape amongst others. Notwithstanding, it is 

pathetic that there are quite a number of adverse effects associated with the 

social media platforms that are often jettison.  

In recent years, the social media platforms are negatively used as tool to 

disseminate all sorts of malicious contents that are hazardous to the peaceful 

co-existence of societies worldwide. Allcott and Gentzkov (2017, p7), 

corroborate that the social media platforms are well suited for fake news 

dissemination. Similarly, Joshua, Andrew, Pablo, Christian, Alexander, Sergey, 

Dennis and Brendan (2018) aptly captured that the spread of political 

misinformation and propaganda in online setting is generally considered to have 

adverse societal consequences. 

Despite the numerous campaigns carried out by both the tradition and new 

media on the negative effect of online hate speech on societies, the rate of this 

phenomenon is on the increase most especially on the social media platforms 

where there is less or no censorship of content. It is obvious that the liberal and 

uncensored nature of the social media platforms made the medium a suitable 

platform where all sort of malicious contents that are inimical to the peaceful 

co-existence of the human society are disseminated. World over, there are 

reported cases of hate speech on different social media platforms such as 

Twitter, Facebook, WhatsApp amongst others.  

One of the major catalysts that stimulate online hate speech worldwide is 

politics. This correlates with the view to Virgina and Olanrewaju (2017) were 

they assert that during campaigns, political actors and parties rely on rhetoric to 

spread the beliefs, ideology and promises of their political party in order to woo 

the electorate. Opeibi (2009) corroborates that the political gladiators were at 

each others’ jugular; making inflammatory statements during campaigns and 

rallies preceding the elections forgetting that political discourse during election 

campaigns can impact positively or negatively on democratic governance. It is 

against this backdrop that this paper seeks to critically examine online hate 

speech and its implication on national unity in Nigeria. 

 

Statement of the problem  

The internet enables boundless; rather inexpensive, and ubiquitous 

communication, providing individuals with immediate information, enabling to 
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share opinions, and bringing people together. High hopes were associated with 

its diffusion in the late 1990s and early 2000s (Bowman & Willis, 2003; Deuze, 

1999; Elin & Davis, 2002; Shane, 2004). However, along with the good it did, 

there is also the notice of various problematic issues such as an increase in 

websites, communities, postings, comments, pictures and videos devoted to 

hateful speech and other antisocial activities (Erjavec & Kovacic, 2012; 

Gerstenfeld, Grant, & Chiang, 2003; Citron & Norton, 2011). Hate speech can 

be shared at a great pace via social networks and it reaches large audiences 

unfolding its poisonous effect (Benesch, 2014a). 

The history of hate speech world over has proved that the phenomenon is 

inimical to the peaceful co-existence of a nation most especial in growing 

democracies like that of Nigeria. Hate speeches are the catalyst that fosters 

disunity and uproar in the society. The Rwandan genocide, also known as 

genocide against the Tutsi is a very good example of the adverse effect of hate 

speech in the society (www.rwandanstories.org). Today, Nigeria as a country is 

gradually taking the same fire of the baptism as hate speeches are the order of 

the day on different social media platforms with Facebook at the lead. The 

above scenario has attracted the attention of stakeholders and scholars from the 

different field of endeavour; in fact, the gravity of the effect of hate speech on 

national unity is the rationale behind this study. Therefore, it is against this 

background that this study is tilted towards examining the subject online hate 

speech using Facebook as a paradigm. 

  

Objectives of the study  

This research study is tilted towards achieving the following objectives: 

i. To know if Facebook pages have hate speech post; 

ii. To determine the type of hate speech on Facebook;  

iii. To discern whether Facebook comments and likes facilitate the spread 

hate speech. 

 

Research questions  

The following research questions were formulated to guide the researcher  

i. Do Facebook pages have hate speech post? 

ii. What are the kinds of hate speech found on Facebook? 

iii. Do comments and likes on Facebook facilitate the spread hate speech? 

 

Literature review  

There are prolific literature in the communication corpus on online hate speech 

and its effects on national unity most especially in developing countries. 

Notwithstanding, the researcher will just review few of these literature.  

“Hate speech describes a problematic category of speech [...] that involves the 

advocacy of hatred and discrimination against groups on basis of their race, 
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colour, ethnicity, religious beliefs, sexual orientation, or other status.” (Boyle, 

2001). As the definition implies, hate speech is not new to internet culture, 

rather it has always been part of antisocial behavior, such as bullying, or 

stalking (Delgado & Stefancic, 2014). 

Hate speech as a concept has no universally accepted definition. This happens 

is as a result of the multi-faceted nature of the phenomenon. In spite of the 

prolific definitions of the hate speech, it is obvious that all these definitions are 

tilted towards the fact that hate speech is any kind of statement that has the 

potency of inciting an individual or group of individuals.  

UNESCO (2015) report aptly defined hate speech as any: 

Expression that advocate incitement to harm (particularly, discrimination, 

hostility or violence) based upon the target’s being identified with a certain 

social or demographic group. It may include, but is not limited to, speech that 

advocates, threatens, or encourages violent acts. For some, however, the 

concept extends also to expressions that foster a climate of prejudice and 

intolerance on the assumption that this may fuel targeted discrimination, 

hostility and violent attacks. 

Virgina and Olanrewaju (2017) said that hate speech refers to a whole spectrum 

of negative discourse, stretching from hate or prejudice and inciting to hatred, 

with the aim to degrade, intimidate, or incite violence or prejudicial action 

against a person or group of people based on their race, gender, age, ethnicity, 

nationality, religion, sexual orientation, gender identity, disability, language 

ability, moral or political views, etc. 

According to Nielsen (2002) hate speech refers to “all communications 

(whether verbal, written, symbolic) that insults a racial, ethnic and political 

group, whether by suggesting that they are inferior in some respect or by 

indicating that they are despised or not welcome for any other reasons”. 

Online hate speech manifest in different ways. This implies that it can surface 

in form of racial, ethnic, religious, political or ideological dimension. For 

instance, an individual belonging to a particular ethnic or religious creed may 

decide to write or publish something inciting other ethnic groups or religious 

creed.  

In recent years, there are reported cases of hate speech on social media 

platforms most especially Facebook. Facebook serves more than 1.5 billion 

people globally. Although the majority of people use the site for positive 

purposes, there are some who use the platform in negative ways (Bartlett and 

Krasodomski-Jones, 2016).  

Most of the online hate speech are either politically and religiously incline. For 

instance, a study conducted by Virgina and Olanrewaju (2017) revealed that 
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that campaign speeches made prior to the 2015 general elections in Nigeria 

serve as weapons of intimidation, blackmail, incitement and coercion and thus 

created an atmosphere of fear and anxiety within the polity.  

Alakali, Faga, and Mbursa, (2017) conducted a study titled “Audience 

Perception of Hate Speech and Foul Language in the Social Media in Nigeria: 

Implications for Morality”. The researchers used survey research methodology 

to sample 384 respondents using questionnaire and focus group discussion as 

instruments for data collection. Findings from the research indicate that 

promoting hate speech and foul language on social media have moral and legal 

consequences in the society and to journalism practice. Findings also show that 

although, the respondents understand that hate speech and foul language attract 

legal consequences, they do not know what obligations are created by law 

against perpetrators of hate speech and foul language in Nigeria.  

 

Theoretical framework  

To holistically comprehend the phenomenon under investigation, this paper was 

built on two theoretical foundations. These include the mediamorphis and the 

public sphere theory.  

The mediamorphosis theory is built on the assumption that communication 

needs (most especially, if such need is not satisfied) has the potency to alter the 

means and channels of communication. Fildler (1997) cited in Alakali, Faga, 

and Mbursa, (2017) argues that media do not arise spontaneously and 

independently; rather, they emerge gradually from the metamorphosis of older 

media. This emergence results from the perceived deficiencies of the older 

media and denials of opportunities to citizens and their pressing need for 

participation in the communication process. It is therefore apt to infer that the 

failure of the traditional media to holistically gratify the communication needs 

of its audience brought about the invention of the new media platforms. The 

nexus between this paper and the mediamorphosis is that the inability of the 

traditional media such as radio, television, newspaper among others to freely 

allow citizens to disseminate information as well as interact, encouraged the 

invention and usage of the new media which is often used by users to 

disseminate diverse messages including hate speech and other malicious 

content that are inimical to the society.  

Conversely, the term public sphere according to Wikipedia (2018) was 

originally coined by Jurgen Habermas.  Habarmas (nd) cited in Wikipedia 

(2018) defined public sphere as “a virtual or imagerinary community which 

does not necessarily exist in any identifiable space“ On the other hand, 

Wikipedia (2018)  define public sphere as an area in social life where 
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individuals can come together to freely discuss and identify societal problems, 

and through the discussion influence political action. Similarly, Habermas 

(1989) cited in Alakali, eta’al (2017) conceived the public sphere as an arena 

where citizens have unrestricted access about matters of general interest, based 

on freedoms of assembly, association, expression and publication of opinions 

without undue economic and political control. 

From the above, it obvious that public sphere theory was built on the liberal 

philosophy and the social media platforms are direct replica of basic tenets of 

the public sphere theory as these platforms have less or no censorship. The 

platforms most especially Facebook, allow users to post ideas of diverse subject 

matter. In some cases, most of the social media users use the medium negatively 

by posting hate speech and other malicious contents that inimical to peaceful 

co-existence. Suffice to say that there is the need for a swift action to censor the 

social media platforms so as to minimize the rate of malicious contents.  

 

Methodology 

Research Design/Instrument for Data Collection  

This paper adopted content analysis design with the sole aim of examining 

online hate speech. The study content analysed two Facebook pages which 

include “I stand with PDP” Facebook page and “APC Circulation III” Facebook 

page. The coding sheet was used as instrument for data collection. The content 

analysis was conducted between the months of July to September, 2018.  

 

Unit of Analysis/Content Category 

In this study, the unit of analysis is basically the hate speech found on Facebook 

pages (i.e. I stand with PDP and APC Circulation III) from July, 2018 to 

September, 2018. Hence, the following variables formed the content categories; 

Sex of speaker, type of hate speech, nature of hate speech, gender of the speaker, 

frequency of publication, comments and likes.  

 

Presentation of Data  

The coded data was presented in tabular and graph form and analyzed using 

simple percentages. Furthermore, the researcher gives a brief description and 

interpretation of each table. 

 

Answering Research Question 1: Do Facebook pages have hate speech 

posts? 

Table 1: How frequent are hate speeches posted on Facebook? 

Month Facebook Page  Frequency  Percentage  

JULY I stand with PDP 50 66 

APC Circulation III 26 34 

Total  76 100 
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AUGUST   I stand with PDP 42 56 

APC Circulation III 33 44 

Total  75 100 

    

SEPTEMBER  I stand with PDP 35 55 

APC Circulation III 29 45 

Total  64 100 

Source: Content analysis, 2018 

 

The above table indicates that “I stand with PDP” page has a frequency of 50 

(66%) hate speech posts in the month of July, 2018, while APC Circulation III 

page have 26 (34%). Similarly,” I stand with PDP” has a frequency of 42(56%) 

hate speech posts in the month of August , 2018, while “APC Circulation III” 

page has 33(44%) hate speech post. Finally, the table also shows that in the 

month of September, 2018, “I stand with PDP” Facebook page has a total 

number of 35(55%) while “APC Circulation III” Facebook page has a 

frequency of 29(45%) hate speech posts. 

 

Answering Research Question 2: What are the kinds of hate speech found 

on Facebook? 

Table 2: kinds of Hate Speech posts  

Variables  Frequency  Percentage % 

Political post 183 85 

Religious post  10 5 

Ethnic post  13 6 

Others post  9 4 

Total  215 100 

Source: Content Analysis, 2018 

 

The data collection procedure yielded a total of 215 posts. Out of these, 183 

were political posts (representing 85%), 10 religious (representing 5%), 13 

ethnic (representing 6%) and 9 others (representing 4%).  

 

Figure 2: Hate Speech Post on Facebook Pages 
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Source: Content Analysis, 2018 

 

Table 3:  Nature of Hate Speech Posts on Facebook Pages  

Variables  Frequency  Percentage % 
Directive  58 27 

Declarative  51 24 

Expressive  80 37 

Verdict  26 12 

Total  215 100 

Source: Content Analysis, 2018  

 

The table above shows that the coded Facebook Pages consist of 58 directive 

hate speech post representing 27% while 51 posts were declarative representing 

26% and 80 hate speech post were expressive in nature representing 37%. 

Finally, 26 hate speech posts were verdict representing 12%. This implies that 

majority of the hate speech post on Facebook pages are expressive in nature.  

 

Figure 3: Nature of Hates Speech  

 
Source: Content Analysis 2018 

Answering Research Question 3: Do comments and likes on Facebook 

facilitate the spread hate speech? 

Table 4:  Number of Comments on Hate Speech Posts  
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Variables  Frequency  Percentage % 

Negative 812 82 

Positive  178 18 

Total  990 100 

Source: Content Analysis, 2018 

 

The above table shows that out of the 215 hate speech post, there were 990 

comments out of 812 comments were Negative representing 82 % while 178 

comments were positive representing 18%.  This connotes that comments could 

actually serve as a catalyst that accelerate the rate of hate speech on Facebook.  

 

Figure 5: Number of Comments on Hate Speech Posts 

 
Source: Content Analysis, 2018 

 

Table 5:  Number of likes on Hate speech Posts   

Variables  Frequency  Percentage % 
Political  679 46 

Religious  389 26 

Ethnic  313 21 

Others  110 7 

Total  1491 100 

Source: Content Analysis, 2018 

 

The above table shows political hate speech post recorded 679 likes 

representing 46% meanwhile; religious hate speech post recorded 389 post 

representing 26%. Conversely, ethnic religious post recorded 313 post 

representing 21%. Finally, other hate speech post recorded 110 post 
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representing 7%. This implies that political hate speech recorded the highest 

numbers of likes on Facebook.  

 
 

Discussion of Findings  

Finding of this study reveals that there are avalanche of hate speech post on 

Facebook pages and a significant volume these posts have religious, ethnic and 

political inclination. The study also unearthed that political hate speech posts 

have the highest frequency, this correlates with that findings of Alakali, Faga, 

and Mbursa, (2017) where their findings unravelled that freedom of speech on 

social media and political interest are the major factors that motivate the posting 

of hate speech and foul language on social media platforms in Nigeria and that 

majority of hate speech prevalent on social media platforms in Nigeria are 

politically motivated. Similarly, Ezebe (nd) discovered in her findings that   hate 

speeches in Nigeria are mostly credited to political leaders and their ethnic, 

regional or religious based supporters.  

The study also discovered that online hate speech post on Facebook often takes 

the directive, declarative, verdict and expressive statement but most at times, 

hate speeches on Facebook are expressive in nature. This implies these speeches 

often expressive the speakers’ stands or opinion over an issue. A typical 

example of some of these expressive hate speech posts include:  

1. ...“Truly Senator Dino Melaye is one of the most WICKED and 

HEARTLESS politicians we have in the History of Nigeria”  
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2. “Buhari is a Fulani herdsman with 150 cows. He is still looking for his 

SSCE result”. 

Findings of this research study also unravelled that comments could actually 

serve as catalyst to accelerate the rate of hate speech on Facebook. For instance, 

table 4 shows that out of the 215 hate speech posts, there were 990 comments 

out of which 812 comments were Negative representing 82% while 178 

comments were positive representing 18%. This connotes that the more the 

number comments on a particular hate speech post, the higher the number of 

hate speech recorded.  

 

Conclusion/Recommendation  

Based on the findings of this study, the researcher infers that hate speech posts 

is rampant on Facebook pages most especially on political pages. Furthermore, 

the researcher also notes that most of these posts have the tendency to hamper 

with the national unity. It light of the above, the researcher recommend that: 

✓ A law should be enacted to help censor online  hate speech most 

especially on social media platforms  

✓ Journalists should effectively play their social responsibility role by 

sensitizing and educating the masses on the adverse effect of online hate 

speech  

✓ Social media users should use the platform positively so as to bring 

about national integration.  

✓ Government Security agencies should work in collaboration with social 

media managers to censor malicious content that are detrimental to 

democratic society. 

✓ The enforcement of laws on online crime, fake news, hate speech, and 

other malicious content by law enforcement agencies in Nigeria.  
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